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Infographic: Al in wealth management
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Our latest survey found that financial advisors (FASs)
of today believe that their firms are capturing benefits
from their Al investments in the following ways:
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However, advisors also think that wealth management
firms are running into these potential barriers:»
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In order for firms to maximize their Al investment
and value, they need to ensure that their efforts
could address the greatest challenges FA's face
in their advisory at present:
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F'As are ready to adopt Al if

the benefits are clear to them.

87% want to use more Al tools
day-to-day and are willing to spend
time to learn an Al-based process
and tool if there’s a clear benetit.

About the survey

Context and approach At the start of 2022, Accenture
conducted field research across the United States and
Canada to interview 500 licensed Financial Advisors
(FAs) from Wealth Managers, Nationwide Banks,
Boutique Private Banks, Insurance Wealth Managers,
Regional Banks, RIAs, and Independent RIAs to gain

a deeper understanding of FAs’ interaction with and
attitude towards Al.

Scott Reddel
Managing Director
Wealth Management Lead, North Am

Kimberly Richards
Managing Director
Strategy, Banking and Capital

The data provides a holistic view of the sentiment towards
Al from advisors across a host of players differing by size,
revenue, advisor model and type of firm.

Read the full report: Al in wealth management: All systems go
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Disclaimer

This document is intended for general informational purposes only and does not
take into account the reader’s specific circumstances, and may not reflect the
most current developments. Accenture disclaims, to the fullest extent permitted
by applicable law, any and all liability for the accuracy and completeness of the
information in this presentation and for any acts or omissions made based on such
information. Accenture does not provide legal, regulatory, audit or tax advice.
Readers are responsible for obtaining such advice from their own legal counsel
or other licensed professionals. This document makes descriptive reference to
trademarks that may be owned by others. The use of such trademarks herein is
not an assertion of ownership of such trademarks by Accenture and is not
intended to represent or imply the existence of an association between
Accenture and the lawful owners of such trademark.
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